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2 Littles Brook Court
Burlington, MA 01803

• 1 Bedroom: $1,128/month

• Swimming Pool with adjacent
cafe, Fitness Center 
and Social Activities

• 2 Bedroom: $1,324/month
• Elevators, Laundry Facilities
• Small Pets Welcome
• Surround Sound Theater

Burlington’s Newest 
Apartments for Adults 55+

We invite you to tour our community
Please call 781-270-7000

Read previous issues of the 

fifty plus
On-line at www.fiftyplusadvocates.com

Now all four editions of 
the Fifty Plus Advocate
newspaper are on-line for 
an entire year.

Miss an issue? No problem! 
Download it to your computer 
and read it at your leisure. 
Save important information 
for future reference.

Currently serving the mature 
market of Massachusetts with 
four bi-weekly editions in 
Boston, Boston South, Boston 
Metro-West and Central 
Massachusetts.

For advertising information call Reva 
at 508-752-2512, ext. 124.
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By Nicholas K. Geranios

SPOKANE, Wash. —

Does that advertisement showing “mom”
making Chex Mix in the 1960s make
you cry? Does the recent Coke ad show-

ing people again wanting to teach the world
to sing make you long for the Age of Aquarius?

When you see pictures of old muscle cars,
do you want to buy a new Dodge Challenger?

When Leonard Nimoy finally spreads his
fingers in the Vulcan salute, are you ready to
buy Aleve?

Those are all examples of nostalgia adver-
tising, a successful but little-studied branch
of marketing.

Two researchers at Washington State
University (WSU), Darrel Muehling and

David Sprott, are studying why nostalgia ads
work. They contend that as the baby boomers
age into their 60s, such ads are likely to become
much more common.

“Right now, the major television networks
tell you that those between 18 and 49 years

of age are the only ones who count,” Muehling,
chair of the marketing department at WSU,
said. “But that’s an assumption that needs to
be revisited.”

And since older people have much more
life experience than the young, “you logical-
ly assume that you will see an even more pro-
nounced effect with nostalgia-based advertis-
ing when dealing with an older population,”
Muehling said.

Muehling has also studied the long-term
effectiveness of negative versus positive ads,
and the influence of ads on people who aren’t
paying much attention. He was recently hon-
ored by the American Academy of Advertising
for a lifetime of work.

A nostalgia ad is any ad that evokes a bit-
tersweet recall of the past, Sprott said. It can

recall an earlier time in which a person was
alive, or even a time before they were born.

But in general, life experiences that peo-
ple have in their 20s — and the music, cars
and clothes that accompanied those experi-
ences — form the basis for nostalgic feelings.

“Stuff we experience right out of college
structures the general preferences for the rest
of our lives,” Sprott said.

Nostalgia ads are particularly popular dur-
ing the Christmas season, when the media is
filled with ads showing people rushing home
for the holidays, they said.

Bill Northrop of Miller Whiterunkle,
Spokane’s largest advertising agency, agreed nos-
talgia works well for some products. The agency
used vintage photos and other old imagery in
creating ads for Henry Weinhard’s Private
Reserve beer, he said.

By Philip Davis

When we began this publication as
The Senior Advocate in 1975, it
was specifically for older seniors.

When we changed the name of the publica-
tion to the Fifty Plus Advocate in 2001, it was
done to reflect the growing caregiving popu-
lation and baby boomers, who were begin-
ning to approach the later part of life.

Now, we are launching our redesigned
website to better serve the unique require-
ments of our caregiver and baby boomer
readers.

In the beginning, our circulation area was
Worcester County, and our editorial content
was filled with soft-feature, lifestyle and nos-
talgic pieces. By the late ’80s, we broadened
the newspaper’s geographical area to include
Metro West, Boston and the South Shore and
started covering more hard-hitting stories,
social policy and age-related issues. 

Since then, we expanded coverage to include elder care
issues, financial planning, health and finance, work after 50,
travel and volunteerism. 

Because boomers are aging differently than their parents
and are living longer, our publication began placing special
emphasis on helping to educate and inform this demo-
graphic that doesn’t like being referred to as “senior.” At the
same time, boomer lifestyles are more complicated than
those of their parents. Many are sandwiched between rais-
ing their children and taking care of ailing parents. 

Also, this population likes to make informed decisions
and have easy access to information. Our website aims to
provide the tools to accomplish that. It is a natural evolu-
tion in our mission to serve the mature market. It is also a
nod to the growing popularity of the Internet. 

Eight in 10 adults read a newspaper over the course of a
week, and one in three Internet users visit a newspaper
website over the course of a month, according to the spring
2006 Newspaper Audience Database report by the

Newspaper Association of America.
While the website is a companion to our print edition, it

will offer enhanced options.
The one criticism we have had over the years has been

that our newspaper hasn’t been sufficiently suited for long
distance caregiving. The caregiver who lives in Worcester
picks up the Central Mass edition that includes programs
and services in that geographic area. But his or her mom or
dad may live in Quincy, an area that is covered by the South
Shore edition. Let’s say they want to help their parent get a
hearing aid. But, when they open up their Worcester county
edition to find a hearing aid dealer for their parent, they
won’t find any dealers in the South Shore area. 

They don’t want to drive to Quincy, pick up their mom
or dad and then have to drive them back to Worcester.
That’s a lot of travel for them. 

By going to our website, the adult child can find a dealer
in the Quincy area, cutting a lot of time and effort from the
errand — time that is often very precious for time-crunched

By Jim Connolly

At first glance, the 10 women at the West Brookfield
Senior Center appeared to be practicing a ballet dance
routine. The series of  slow-motion, graceful hand and

upper body motions belied the physical benefits derived from
the carefully orchestrated forms.

Tai chi, a modified version of martial arts, has been prac-
ticed since around 1391, and is credited with improving flex-
ibility, balance, lowering blood pressure, improving a person’s
range of motion and having the potential to stimulate bone
growth.

Chang San-teng is recognized as the founder of Tai chi,
creating 13 postures. His moves were modified around 1800
by Yang Lu-chan, sometimes called Yang the Unsurpassed.
Styles are named after the surnames of their founders, includ-
ing Chen, Hao (Wu Shi), Hu Lei, Sun, Wu and Yang.

Various movements have intriguing names including “wav-
ing hand in the cloud,” “white crane spreads its wings,” “grasp
the bird’s tail” and “embrace the tiger and return to the moun-
tain.” In contrast to the Bruce Lee fast-paced hard-hitting moves,

OLD page 3

Redesigned website serves boomers, caregivers
Online services complement Fifty Plus Advocate print editions
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Old martial arts form
spices up lives today
Tai chi big hit at centers
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Instructor Ronna Shea of Ware leads students through
tai chi exercises at the West Brookfield Senior Center.

Nostalgia advertisements are successful, but why?
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Fifteen volunteer Serving Health 
Information Needs of Elders (SHINE) 
counselors in Minuteman Senior 

Service’s SHINE Program recently received 
the President’s Volunteer Service Award 
from President Bush and the Presidents’ 
Council on Service and Civic Participation. 
The counselors received a certificate, con-
gratulatory letter from the White House and 
a gold, silver or bronze pin embossed with 
the presidential seal. For more than 500 
hours of service a gold pin was awarded 
to Ruthann Covino of Burlington, Cindy 

Hickey and Jennifer Querisio of Somerville, 
Janet Hand and Pat Lieberson of Arlington 
and Caryn Eichenbaum of Woburn. For 
250 to 500 hours of service, Barbara 
Hooper of Wilmington, John DeCata of 
Woburn, Rhoda Neidorf and Rose Lerner of 
Lexington, and Virginia LeMire of Lincoln 
received a silver pin. For 100 to 249 hours 
of counseling a bronze pin was awarded 
to Eileen Ralske and Bob Selling of Acton, 
Mary Jane Costello of Westford, Nancy 
Barkman of Burlington and Jini Vockel of 
Boxborough.

Minuteman SHINE Program volunteers honored

CHICAGO — 

Statins, the cholesterol-lowering drugs taken by 
millions of Americans, might also reduce the risk 
of cataracts, a preliminary study suggests.

Adults who took statins were found to be 45 percent 
less likely to develop the most common type of age-
related cataracts.

Other researchers warned that something other than 
statins might explain the results and that the study 
does not prove cause-and-effect.

The results were a surprise because of earlier con-
cerns that some cholesterol medications might increase 
the risk of cataracts, a common clouding-over of the 
lens of the eye that can lead to poor vision and blind-
ness. In fact, several cholesterol drugs never made it to 
market because of those concerns.

The study, published in a recent Journal of the 
American Medical Association (JAMA), involved 1,299 
Beaver Dam, Wis., residents who were followed for five 
years.

Nuclear cataracts — which affect the eye lens nucle-
us — were diagnosed in more than 200 participants, or 
in about 12 percent of statin users, compared with 17 
percent of nonusers. After factoring in the participants’ 
age, the researchers concluded statin users were about 
45 percent less likely to develop nuclear cataracts.

Statins, which are taken by millions of Americans 
and include such top-selling drugs as Lipitor, Pravachol 
and Zocor, dramatically lower levels of artery-clogging 
bad cholesterol.

Statins have also been reported to have antioxidant 
benefits and to attack inflammation. And both oxygen 
damage to the body and inflammation are believed to 

be related to cataracts.
Cataracts affect more than 20 million Americans 

and are a major cause of vision impairment and blind-
ness worldwide. Most are associated with aging; more 
than half of U.S. adults in their 70s and older are 
affected.

Cataracts are usually treated with surgery, typically 
an outpatient procedure in which the clouded lens is 
replaced with an artificial lens. 

But Debra Schaumberg, an eye specialist at Harvard’s 
Brigham and Women’s Hospital, cautioned against 
overinterpreting the results.

“While I agree with the authors that the potential for 
a relatively benign and inexpensive preventive therapy 
for cataracts would have substantial public health 
importance, I think it is still far too early to assign any 
such role to statin medications,” she said. — AP 

Statins may reduce risk of cataracts

Emerson Hospital Emergency Medical 
Services (EMS) will participate this 
summer in a nationwide cardiac 

research study for a drug that could 
potentially save the lives of patients with 
threatening or ongoing heart attacks each 
year.

The Immediate Myocardial Metabolic 
Enhancement During Initial Assessment 
and Treatment in Emergency Care 
(IMMEDIATE) Trial will be conduct-
ed by Emerson Hospital in association 
with Tufts-New England Medical Center 

Institute for Clinical Research and Health 
Policy Studies. The trial will determine 
if an intravenous solution of glucose, 
insulin and potassium, known as GIK, 
can reduce the likelihood of death from 
a heart attack. 

The trial will also determine whether 
GIK can prevent threatening heart attacks 
from occurring, and whether GIK can 
decrease serious complications and death 
for heart attacks as they occur.

Previous studies suggest intravenous 
GIK given during a heart attack may reduce 

Metrowest-area ambulance transports slated for heart-attack study
irregular heartbeats, slow the progression 
from unstable angina pectoris to heart 
attack, limit the size of the heart attack, 
increase the benefit from coronary reperfu-
sion treatments, and reduce mortality. The 
greatest benefit occurs when GIK is used 
as early as possible in the course of acute 
coronary syndromes, when risk is highest. 
Thus, the IMMEDIATE study will begin 
GIK while en route in the ambulance.

All heart attack patients transported by 
Emerson EMS, who are at least 30 years old 
and have positive electrocardiogram find-

ings, may be eligible for the study. Patients 
who are unconscious and have signs of 
significant heart failure or kidney failure 
will not be included in the study. 

A community consultation meeting, 
including a 20-minute presentation on 
the study and a question-and-answer 
session, will be held July 12 at 11 a.m. at 
the Harvey Wheeler Community Center, 
1276 Main St., West Concord. For more 
information, call the Concord Regional 
Coordinating Center at 508-328-5906 or 
visit www.IMMEDIATETrial.com.




